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MAPPING CONSUMER GENOME

- RESIDENTIAL REALITY

Over the past few months, we at ICICI PSG have been covering some of the major property exhibitions

in the key cities of Mumbai, Delhi , Chennai & Bangalore. The key highli ght of the coverage has been the
huge consumer data that we have been able to gather, the analysis of which you must have read in city
specific exhibition reports.

http://www.icicihfc.com/kc /p_exhibition report.html

While city specific information is vital, one cannot undermine the need for an inter ~ -city diagnosis. This
report intends to diagnose and map consumer behaviour and market sentiments across the various
cities, over the time span of July 2009 and Oct 2009. As the data has been cumulated basis responses
from random consumer footfalls, the consumer base can be safely construed to be representative of
the city .

The pattern observed in the ensuing analysis brings out the contrast in ¢ onsumer behaviour across
different macro -markets.
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http://www.icicihfc.com/kc/p_exhibition_report.html

Objective:

o To map and diagnose consumer behaviour and market sentiments for purchase of residential
property across various cities.

o To study and map the differen t patterns observed across various macro-markets.

Methodology :

PLACE EXPO 0 A consumer survey conducted at

MCHI Property Expo various exhibitions using a two page
October 1 - 4, 2009 objective questionnaire.
. Times Property Exhibition
Delhi July 10-12, 2009 o Random footfalls interviewed over the
Home Thiruvizha & Mega Property Expo time span of July 2009 and Oct 2009.
Oct 23-25, 2009
‘ CREDAI Karnatakad Realty Expo
August 15-16, 2009

Mumbai

Chennai

0 Major property exhibitions in the key
cities of Mumbai, Delhi, Chennai &
Bangalore covered.

Bangalore

Disclaimer: The data gathered is from the projects displayed at the aforementioned expo. Hence, it may not be
representative of the entire demand and supply in the city.

Key Highlights :

MUMBAI CHENNAI

BANGALORE

Supply Demand Supply Demand Supply Demand Supply Demand

Suburbs- Suburbs- Outside Suburbs- Suburbs- Suburbs- Suburbs- Suburbs-

Premium Premium Locations Premium Mass Premium Mass Premium
Resi Unit : Unit Type 2-25BHK 2-25BHK 3 BHK 2 -25BHK 3 BHK 2 -2.5BHK 3 BHK 3 BHK
Preferred Project
Project under Ready Project at Ready Project under  Projectat  Project under nearing

construction  possession launch Possession construction launch construction completion

LIG

Budget: M
Stretch

H : High Stretch, M : Medium Stretch, L : Low  Stretch, N : No Stretch

o0 Across cities, the preference is of premium suburbs with supportive supply coming in only in
Mumbai
A Premium suburbs get preferred over other locations owing to well developed infrastructure
supported by commercial activit y in close proximity

o Delhi and Mumbai seem to have a potential demand for mass suburbs, far surpassing the current
supply, on account of better infrastructure and connectivity to the business districts
A The mass suburbs in the other cities are still in their initial  stages with infrastructure and
connectivity being the core issues

0 2-3 BHK remain favourite across al | the cities
A There seems to be oversupply in > 3BHK segment
A Mumbai is the only market with substantial 1 -1.5 BHK demand which remains largely unmet
A Instead, Mumbai seems to have a huge pipeline of large premium properties without
adequate demand
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As compared to the other cities, the Bangalore residential supply see ms to be aping consumer
demand
A Vis-a-vis the other markets, the Bangalore consumers are relatively more aspirational

Chennai has a fair distribution of population across income  classes; Bangalore has a higher
concentration of HIG

Median age of home seekers has been declining across all cities

End use of the property for self occupation ind icates that genuine buyers are still there in market and
they will certainly buy if right product as per  their expectation is available

Children play area and inverter backup seem to have become a hygiene factor for any residential
development

A Abus service and modular kitchen are the distinguishing amenities for LIG segment

A The differentiating amenities in case of HIG are swimming pool, health club and club house

It seems that new launches have considerably slowed down across the southern cities viz.,
Bangalore and Chennai and builders are concentrating more on completion and absorption of
existing supply

While consumers in the Northern and Western markets have exhibited apprehension on project
delivery, consumers in South ern markets are still willing to invest in properties at launch stage
thereby indicating relative stability in the Southern residential markets

DAMN
HACKERS!!! ‘
NOW, I HAVE

TO CHANGE THE
PASSWORD

60D... THE
HUMAN GENOME
CODE'S BEEN
UNRAVELLED

The detailed report follows in the ensuing pages
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Preferred vs. Displayed Lo cation:

o Displayed locations are the ones where the exhibited projects were located. Preferred Location s are
those where customers 6 surveyed wanted to buy a property . These locations have been further
classified as under Suburbs -Premium, Suburbs -Mass, Outskirts, CBD and Outside the City, the
details of which are available in the Annexure .

0 Across cities, there is a visible preference for premium suburbs with supportive supply coming in
only in Mumbai. Premium suburbs get preferred over other locations owi ng to well developed
infrastructure supported by commercial activity in close proximity.

0 The next preferred location is the mass suburbs. While Mumbai faces a short supply situation,
Bangalore on the other hand suffers from short demand. There is a visib le shift from CBDs to
suburbs owing to short supply as well as unaffordable prices in CBD.

Preferred Location Displayed Location
100% - 100%
80% 80%
60% 60%
40% | 40%
20% 20%
0% 0% T
Mumbai Delhi Chennai Bangalore Mumbai Delhi Chennai Bangalore
B Suburbs-Premium ¥ SuburbsMass ¥ Outskirts ECED ® Qutside Locations = SuburbsPremium ® Suburbs-Mass = Outskirts = CED = Outside Locations

Citywise Demand -Supply Gap : The demand is higher than the supply in the Premium Suburbs and
vice versa for outskirts. Outskirts are the locations which are in the initial stage of the development
cycle, hence have low preference amongst en d users.

Citywise Demand Supply Gap

40%

demand = supply

30%
Across all cities barring Mumbai,
demand is less than the supply in
Suburbs - Premium and CBD

20%

10%

0%

0% Mumbai

Maximum demand supply mismatch
is observed in Delhi.

-20%

-30% A

supply = demand

-40%

®m Suburbs-Premium mSuburbs-Mass = Outskirts ®mCBD m Outside Locations

o Delhi and Mumbai seem to have a potential demand for mass suburbs, far surpassin g the current

supply, on account of better infrastructure and connectivity to the business districts . The mass
suburbs in the other cities are still in their initial stages with infrastructure and connectivity being the
core issues.
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SuburbsPremium  SuburbsMass Outskirts CED Qutside Locations SuburbsPremium  Suburbs-Mass Outskirts CED Outside Locations

—&— Preferred —m— Displayed —4— Preferred —@— Displayed

o In Tierl cities, over a period of time, with increasing rental and capital values, the residential
properties are getting more & more out of reach. With suburbs providing more affordable options,
even the affluent class has been seen seeking properties beyond CBDs. In the same budget, a
consumer is likely to get a bigger space and is willing to trade  -off with the proximity to work place.
With increasing commercial rentals, even offices have started shifting towards the su  burbs, further

boosting the suburban housing demand.

Amongst all the cities, CBD preference is the lowest in Mumbai due to exorbitant prices. In Delhi,
premium suburbs are more in demand and as such, there seems to be a huge disparity between the
underly ing demand and upcoming supply . The infrastructural bot tlenecks in outskirts Bangalore
seem to be forcing a section of the Bangalore home seeker to prefer  CBD.

60%

50%

40% -

30% -

20% -

10%

0%

Chennai
60%

40%
30%
20%

10%

\

50%

Bangalore

0%

Suburbs-Premium  SuburbsMass Outskirts CED Outside Locations

—&— Preferred —m— Displayed

N T 1
~

Suburbs-Premium  SuburbsMass Outskirts CED Outside Locations

—+— Preferred  —@— Displayed

Preferred vs Displayed Apartment Types:

70% 4
60% -
50% -
40%
30%
20% -
10% -

0% +

0 In Mumbai and Chennai, the
supply for 3 BHK has
outstripped  the demand.
Upcoming s upply seems to
be in line with the demand in

Bangalore and Delhi .

Mumbai is the only city with
significant 1-15 BHK
demand, driven primarily by
affordability and high capital
values.

The supply of >3 BHK units

Preferred

Displayed

Murnbai

Research & Consultancy

m1-15BHK m2-25BHK

Preferred
Displayed
Preferred
Preferred

Displayed
Displayed

DELHI CHENNAI BANGALORE

M3BHK m:=3BHK ®Plotted developments
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is the highest in Delhi NCR, but the same is not backed by adequate demand.

0 Bangalore & Chennai markets have primarily been 2BHK & above markets; the corre sponding supply

& demand also seems to be suggesting the same.

Mumbai

70%
B60%
50%
40%
30%
20%
10%

70%
60%
50%
40%
30%
20%
10%

Delhi

-~
I\\

70%
60%
50%
40%
30%
20%
10%

70%
60%
50%
40%
30%
20%
10%

0% + ] 0% 5
1-1.5 BHK 2-25BHK 3BHK =3 BHK Plotted 1-1.5BHK 2-25EBHK 3EBHK =3 BHK Plotted
developments developments
—— Displayed —#— Preferred - Displayed  —#—Preferred
Chennai Bangalore

0%

0%

1-1.5BHK 2-25BHK 3 BHK =3 BHK Plotted 1-1.5BHK 2-25BHK 3 BHK =3 BHK 2 P;oned
developments levelopments
~4—Displayed —#&— Preferred ~s— Displayed —m— Preferred
Budget:
o More than 50% of the reported budget is in the sub -Rs.30 lacs properties, across cities, with the
exception of Bangalore.
A Bangalore, shows the
maximum demand
(61%) for homes in the Budget
budget range of Rs.30 -75 100%
lacs. The supply appears y
to be in line with this 80% 1
demand. 60% -
o Consumers in Delhi and 2
Chennai prefer a 2BHK and 20% -
above unit, with a budget of i
sub-Rs.20 lacs! ) i )
Murmbail Delhi Chennail Bangalore

Research & Consultancy

B<20lacs ®W20-30 w3040 w4050 m50-75 W= 75lacs
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Monthly Income of the Home Seekers and occupation :
0 Mum bai seems to be divided into 2 extremes with max imum number of consumers reported in LIG
(Income < INR 20,000) and HIG (Income > INR 75,000) income classes.
o Delhi has reported the largest proportion of MIG (INR 20,000 < Income < INR 75,000) income class

o Bangalore has the maximum of

HIG & minimum of LIG Monthly Income

100% -

0o Chennai seems to be an ideal
market, with maximum
proportion of the consumers 60% -
reported at the bottom of the
pyramid , decreasing gradually up 40%
the chain!

80%

20%

0 The Salaried class represented
more than 70% of the visitors
across all the cities.

0% T T T }

Murn bai Delhi

m < 20,000 = 20,000-30,000
® 40,000-50.000 m 50,000-75,000

Chennai Bangalore
= 30,000-40,000

m = 75,000

Am enities

0 Basic amenities like Children
play area, inverter backup and
bus service continue to top the
list of amenities.

0 Amenities like Temple &
Centrally AC Apartments do
not find many takers.

o The Bangalore consumers
show affinity for almost all the
amenities.

mBangalore  mChennai =Mumbai Delhi
Amenities for HIG and LIG segments:
0 As the preference for amenities is Am enities preferred by LIG
driven directly by the purchasing
. Temple
power of the consumer, it was club Houss

thought worthwhile to look at the

preference sets of both the LIG &
HIG segments to diagnose the
similarities and differences, if any .

o Children play area and Inverter
back up feature amongst the
most preferred amenities for both
LIG and HIG.

Research & Consultancy

Joggertrack
Swimming Pool
Health Club
Electronic security
Community Hall

Modular kitchen
Bus Service

Inverter Backup —

Children play area |

T T T T T T

0% 30% 60% 90% 120%  150%  180%  210%

mBangalore  ®mChennai  ®Mumbai Delhi
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0 Bus service and modular kitchen
have emerged as the most
preferred LIG segment
amenities.

0 Temple as an amenity does not
find takers among both LIG and
HIG.

0 Swimming pool, health club and
club house and modular kitchen
have emerged as HIG amenities
indicating a clear preference of

HIG class for these facilities in addition to the basi ¢ hygiene factors such as children play area and
inverter back up.
Time Frame
35% -
Time frame for purchase of property 30% - » =

and stage of construction: ggf I
15% -

o More than 60% of the consumers 10% -
wish to purchase a property in the 5% -
next 6 months period, thereby 0% -+ e
indicating the potent dema nd Mumbai Delhi Chennai Bangalore
across cities. m Imm ediate m under 3 months m 3-6 months m 6-12 months m > 12 months

0o Home seekers in Chennai have highest inclination to go for Project at launch stage than in any other
market.

Citywise comparison of properties based on stage of construction : Preferred vs. Displayed

8 .
Research & Consultancy ﬁlClCl Property Services




